GROWTH BEYOND OIL

urrently the richest country in the Arab world, Qatar is the largest supplier of liquefied natural
gas and has the third-largest supply in natural gas reserves, which are projected to last for
more than fifty years.

But Qatar is also rich in ambition
as it embarks on creating a future
founded on a limitless resource —
knowledge and innovation.

Overseen by His Highness the
Emir, Sheikh Hamad bin Khalifa
Al-Thani, the country has devel-
oped the Qatar National Vision
(QNV) 2030, which outlines vari-
ous projects to build a knowledge-
and talent-based economy within
seventeen years.

The Qatar Science & Technol-
ogy Park (QSTP), the first of its
kind, began operations five years
ago as an initiative of Her High-
ness Sheikha Mozah bint Nasser to
stimulate innovative industries.

“My whole strategy here was to
work with industry because that
would be the fastest way to accel-
erate research. More than eighty
percent of our projects are co-
funded,” said Executive Chairman
Dr. Tidu Maini.

In 2011, Chevron Qatar and
GreenGulf established the coun-
try’s first solar test facility at the
QSTP.

“Among our first projects were
large rooftop installations, the first
of their kind in Qatar. We also now
have a partnership with the Qatar
Science & Technology Park and
Chevron for testing and commer-
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cializing emerging solar technolo-
gies at the QSTP. We are looking
to develop large-scale solar and
waste-to-energy projects through-
out the Gulf;" said GreenGulf CEO
Omran Al-Kuwari.

“In the past, renewables were
a controversial subject in the re-
gion. It was seen as a competing
fuel. But now, the dynamics are
changing dramatically,” Al-Kuwari
said. “The Gulf is now becoming a
market for electricity and there is
a need to diversify in order to in-
crease energy production.’

Set up in 2009, GreenGulf aims
to mitigate the impact of climate
change while promoting renewable
energy and energy efficiency
through three strands of business:
advisory and consulting, project
development, and investment.

“Under our investment busi-
ness, we are launching the first sh-
aria-compliant renewable energy
fund based in Qatar. We'e looking
to invest in assets in and around
the region;” Al-Kuwari said.

The push for innovation is not
confined to research and devel-
opment as Qatari businesses con-
tribute to the realization of QNV
2030.

Operating since 2006, the Bar-
wa Group is a prime example of a
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successful Qatari conglomerate. In
just six years, it has grown to more
than forty investments, with op-
erations in thirteen other countries
around the world.

With the QNV 2030 in mind,
Barwa Group has embarked on a
mission to help diversify Qatar's
economy by focusing on local and
international real estate, infrastruc-
ture services, and business and fi-
nancial services.

Evidence of its commitment to
a sustainable knowledge-based
economy is Barwa Real Estate’s
recent partnership with Kahramaa
and Qatar Green Building Council
(QGBCQ) in an experiment to de-
velop energy-efficient building
standards with reduced energy
and water consumption and less
carbon emissions.

With all these developments
within booming industries in Qa-
tar, it has become essential to stay
well informed in order to make
sound business decisions and stay
ahead of increasing competition.

“TheEDGE has introduced a new
level of independent journalism to
Qatar, particularly in the business
realm,” said Mohamed Jaidah, co-
founder and CEO of Firefly Com-
munications, which publishes the
highly successful TheEDGE busi-

ness magazine.

Firefly Communications pro-
vides full end-to-end editorial
solutions and publishes the most
profitable magazines in the coun-
try — Sur la Terre and TheEDGE.

“The magazine is becoming re-
spected for its unwavering edito-
rial integrity and accuracy. For this
reason, the magazine and its web-
site are increasingly becoming the
preferred media reference point
for businessmen both inside and
outside of Qatar;,’ said Jaidah.

Set up in 2007, Firefly Com-
munications wants to bridge the
gap in smart communication and
raise standards for media outfits
in Doha and the rest of the Middle
East and North Africa.

“Our aim is to become a plat-
form of innovative and cutting—
edge solutions, bring people
together, and effect change in
the GCC and beyond, all through
sustainable communication plat-
forms,”

A push toward economic and
environmental sustainability from
all sectors is propelling Qatar’s rap-
id growth and steering the coun-
try toward its dream and vision
of having an economy leveraged
on knowledge and innovation by
2030.

www.gfis.edu.ga
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GreenGuilf is the first private clean
technology firm in the Middle East and
North Africa region. We are committed to
the development of renewable energy to
meet the growing need for clean power
generation in the region.

GreenGulf

www.green-gulf.com

time. Here ar Firefly Publications, we produce

the Kind of copy you can set your w

and time again.

Doha-Qatar
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CAPITAL GROWTH / EDUCATION CITY

The world’s next
knowledge hub

As part of plans to develop a
knowledge-based economy, the Qa-
tar Foundation for Education, Science
and Community Development, es-
tablished in 1995, developed Educa-
tion City in the capital Doha, a project
that has been home to state-of-the-
art education and research facilities,
as well as eight branch campuses of
some of the best international uni-
versities.

“Qatar Foundation was clearly
looking for something to help kick-
start the development of an intellec-
tual base for developing a knowledge
economy. One of the key compo-
nents was bringing the top interna-
tional institutions to Qatar,” explains
Professor Gerd Nonneman, dean of
Georgetown University School of
Foreign Service in Qatar.

“They went for particular fields
that they wanted represented and in
each of these fields. They approached
the university they thought best rep-
resented international excellence. So
when it came to global and interna-
tional affairs, they went to the School
of Foreign Service at Georgetown,” he
added.

Other universities in Education
City include Weill Cornell Medical
College, Texas A&M, and Northwest-
ern University.

“The Qatar Foundation specifi-
cally wanted a school that would help
develop media industries in their
knowledge-based industries plan.
Northwestern has a school of com-
munications and journalism, and
is also very strong in liberal arts,”
says Dr. Everette E. Dennis, dean of
Northwestern University in Qatar.
“So, what was developed here was
a school of journalism and commu-
nications that is aimed at producing
a talent pool for current and future
media industries for the region”’

The universities in Education City
have not only improved the skills of
students and faculty, but have also
contributed to the advancement of
Qatar and the Middle East through
research and consultation projects.

The engagement has formed a
strong framework to build a sustain-
able, talent-based economy.

Aside from working with the Qa-
tar Society of Engineers to raise the
professional standards in the country,
Texas A&M has published more than
150 scientific and technical papers
and obtained nearly twenty patent
disclosures, one of which is due for
commercialization.

Meanwhile, Northwestern Univer-
sity brought together members of
its faculty and student body in Libya
for two days to work with principals
and industry experts and develop a
framework for the country’s media
system.

“We've had projects involving
freedom of expression, including
our Libya Project. Weve established
some credibility for media industries
and education in this field and in a
region where there has not been a
robust media scene and where free-
dom of expression is not part of the
tradition. Its been very important just
to establish the school, then get the
kind of response weve had from the
various local media industries, includ-
ing newspapers, TV, magazines, and
digital media and incubator programs.
That's very exciting,” said Dr. Dennis.

Alongside these top international
institutions is the Qatar Faculty of
Islamic Studies (QFIS), Qatar Foun-
dation’s first homegrown institution
and the country’s first postgraduate
school, which aims to enhance re-
search and dialogue on all issues sur-
rounding and concerning Islam.

“In a number of ways, we are
very unique. Some of our degrees
are unique only to us, like our mas-
ter in public policy in Islam. We are
also the first strong master of science
degree in Islamic finance. A number
of leading institutions have followed
our example. We've benefited from
all our international collaborations.
We have scholars from all over the
world,” explains Dean of Qatar Fac-
ulty of Islamic Studies Dr. Hatem El-
Karanshawy.

Defying many expectations, QFIS
has welcomed debate and discussion
from varying perspectives to deepen
mutual understanding and promote
improvement and positive change.

“The degree of openness, for-
ward thinking, and willingness to ac-
cept new ideas was essential to our
foundation. As we are surrounded by
leading world universities, we have
an environment of collaboration and
competition that encourages us to
set and maintain top standards,” Dr.
Hatem explained.

Through its various programs,
QFIS has proven that its openness
goes beyond lip service.

“People are enemies of the things
they don't know. We would like more
exposure and exchange of faculty
and perhaps of students. We started
a program with a top school in South
Korea, whereby it sent top law gradu-
ates here for two months for specially
designed programs. We have a simi-
lar program for French magistrates.
This kind of collaboration boosts our
students’ exposure to the world, and
we are exposed as well,” Dr. Hatem
stressed.

Education City best embodies the
Qatari 2030 vision, which brings to-
gether the best talent from the coun-
try, region, and around the world to
formulate practical solutions to many
of the problems around the globe.

Changing the Future of
Media in the Middle East

Ciubded by s visionary 2030 plan
charting an ambitious course for national
develogsment and its ratisnal rescarch
stranegy, the Stare of Qatar emdsions a
rimee when knewledpebased indusries
subsume the leading eamserive ndusrries
of vl amed maevral gas onowhich the
country is now dependent. Ina counry
ol emerging clister economies rmnging from healeh and educarion o
spert and cubrural indusrries, dhene are also emenzing medin industrics
Wit an array of sudh enterpriso—publishing, brosdciesing, digisl media,
anald mbverrisingpublic relarions firms=Outar, the home of Al Jazeem and
ins ghohal nerworks, s pobsod o develop a viable media seceor. The realiny
of these enterprises and a new yerning for ireedom of expression acnss
thie Middle Easr region ane very much on the agenda of Normhwestern
LUninversiey in L atar.

As Morthwesternes 12eh school and only cverseas campus, KU =

a medimcentric program whese mission i= o provide its gudents with
i highpualiey professional amd liberal ares educition as it conribares
tor the talene poal and leadership cadre for media, communications,
and pourmalizm. The newly formed research program is probing dhe
evulving media of the Middle Ease wirh sosdies of satellire relevision,

vourth commumicntion, and religious media, nmong others,

ML earries our its work fully conscious of the tensions separating
trdinion sl mesdermicy, The mission requines sensitiviey o local ol
amad eraditions while buikding connecrions o rhe realivies of o digiral and
ghobal =ociety, Chamreach efforts hive included a "gomd offices” conference
that broarghe official represenegives of Libva's gosernment and media
the table with experts an medio aemance and eoomomics. The universing
has also convened a Charar Medin Industrics Forum aimed ar encournging
mielin devebopment locally and dobally, o hos develoged o partnerdip

with the Dioha Film Inetinute and irs Doha Tribec Film Festival.

Wit s firet cliss of sudents graduoed in 2002, NUCY sees it futume
with open eyes, cognizant of the many challenges in o region where
freecom of expression s not been the norm, bur confident thar
incremental change amid daily debares is 3 worthy endeavor o

which a grear unhversiny can coneribote with honor and integriy.

Sincercly,
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Everene E. Dennis UNIVEREITY
Dean and CEO, IN QATAR
Morthwestern University in Ontar Mimber of Gt oamdation
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Supporting Qatars National Vision 2030

through Excellence Across Its Operations
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“BARWAES vision is to be a reliable real estate company recognized for its strong values,
excellence and sustainable returns to its stakeholders. At Barwa, good governance is at the
core of our corporate strategy and excellence is crucial to everything we do. We believe this
combination of governance and excellence in operations is critical to achieve our vision.”

“Since its inception in 2005, BARWA has delivered many innovative mega developments
that reflect “intellectual creativity’; which is our work approach in Real Estate development.
BARWA aims to be one of the most successful real estate development and investment
holding companies in the world, with a home in Qatar and a business operating around the
globe”

- Barwa Group CEO and Board Member Abdulla Abdulaziz Al Subaie

Launched in 2005 as a company
initially focused on real estate, Qatar-
based Barwa Group has grown into a
highly diversified conglomerate operat-
ing in real estate development, infra-
structure, business and financial serv-
ices in several countries, including Saudi
Arabia, Turkey, Egypt, the United King-
dom, and Russia.

That geographic and sector diversifi-
cation reflects Barwa Groups commit-
ment to support Qatars National De-
velopment Strategy and deliver solid
returns to its shareholders.

“We aspire to be one of the most
successful real estate development and
investment holding companies in the
world, with a home in Qatar but with
business operating around the globe,’
said Group CEO and Board Member Ab-
dulla Abdulaziz Al Subaie.

Barwas portfolio includes seven ma-
jor projects in Qatar, which include the
$1.92 billion Barwa Commercial Avenue,
an iconic development that runs along
an 8.5 kilometer road; Barwa Al Sadd, a
luxurious mixed-use development with
three office towers and three residential
buildings; and the award winning Qatar
Petroleum District, originally known as
Barwa Financial District, a grade “A” de-
velopment designed to meet the needs
of local and international businesses.

Barwa Group has also established
synergistic businesses to support the
real estate and infrastructure industry, a
decision that strengthens its competi-
tive advantage through its presence in
the entire value chain.

Qatar Project Management provides
clients across the Middle East and North

Africa region with world class expertise
in a full range of professional project
management services.

Waseef is a real estate brokerage and
asset, facility and property management
arm, while Tanween provides real estate
investors with a complete package of
services - from concept development to
completion for destination communities
and landmark projects.

With all these entities expanding op-

erations internationally, the group has
been “exporting Qatars know-how glo-
bally”’

In line with its ambitions and rapid
growth, Qatar has capitalized on its glo-
bal expertise and cooperated with lead-
ing international companies to support
its infrastructure activities.

The country has clearly consolidated
its position as a global business and in-
vestment hub and become a model in
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forging strategic partnerships around
the world, turning “any competitive
disadvantage into collaborative advan-
tage”

Al Subaie describes the opportunities
in fast growing Qatar as “immense;” and
Barwa is well positioned as a local part-
ner to international companies looking
to participate in this growth story.

“Barwa already enjoys the reputation
of being a preferred partner, be it for
strategic investors looking to participate
in Qatar’s exciting development, or for
global players looking to gain a foothold
in other segments of the real estate val-
ue chain.

Guidance Hotels Investment Com-
pany, one of Barwa Group’ initiatives
in the sharia-compliant hospitality sec-
tor, offers a luxury five-star experience
through its Shaza-branded hotels. GHIC
current portfolio includes five properties
in Madinah, Marrakech, Fez, Manama
and Cairo.

Other investments include London-
based Cavendish Capital, a financial
services company with a focus on pri-
vate equity and advisory services; Barwa
Gazprombank Russia Real Estate Fund,
a partnership with Gazprombank fo-
cused on real estate in Russia.

It also has Turkey-based Ottoman, a
real estate development company and
joint venture with some of the Turkey's
leading developers, as well as North
Row, a property with office spaces lo-
cated in the Mayfair Conservation Area
of Londons West End.

Barwas corporate strategy seeks to
capitalize on the local Qatari market op-
portunities and considers selective di-
versification internationally to leverage
opportunities in the Middle East, Turkey,
the United Kingdom, North America and
Southeast Asia.

The strategy focuses on “building
synergistic businesses that complement
and are an appropriate strategic fi to its
core business.

“The businesses also must demon-
strate that they can deliver strong re-
turns for the shareholders,” Al Subaie
stressed.

Aside from shareholder value, Barwa’s
investments strategy complements Qa-
tars National Vision 2030 and National
Development Strategy, which empha-
sizes human, social, economic and envi-
ronmental development.

“We strive to ensure that every
project plays a role in supporting the
National Development Strategy. It is in
this spirit that Barwa has not only taken
on some of the country’s most ambi-
tious projects, but also undertakes their
development according to internation-
ally award winning standards,” he said.
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A luxury residential development project located on ~13,500 m2 of land located on the coast of the Marmara Sea.
The property is 97m high with ancillary rear building with a total of 360 units. It is located in Zeytinburnu on the

European side of Istanbul.
- High visibility from coastal highway

- Project located in Zeytinburnu, 10 minute drive from Sultanhamet
- Easy accessibility to key nodes of the public transportation system

Achieving Barwa’s long term objec-
tives will be integral to developing some
of the most important projects in Qatar.
Its success will strengthen prospects for

Barwa Commercial Avenue in Doha
Built with the idea of establishing a world class commercial hub in Qatar, Barwa Commercial Avenue is set to provide
a combination of retail shops, showrooms, office suites and residences. In this mixed-use development, Barwa will
offer 260,000 m2 of retail spaces, 460 apartment homes, and

over 200,000 m?2 of office space.

economic diversification in the country
and will be viewed by many as a litmus
test for the overall ambitions and capa-
bility of Qatar.




